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DISCLAIMER
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In this presentation, all amounts are in Canadian dollars, unless otherwise indicated. Capitalized terms that are not defined in
this presentation have the meanings ascribed to them in the Company’s management discussion and analysis filed November
11,2021. Any graphs, tables or other information in this presentation demonstrating the historical performance of Farmers Edge
or any other entity contained in this presentation are intended only to illustrate past performance of such entities and are not
necessarily indicative of future performance of Farmers Edge or such entities.

This presentation does not constitute or form part of any offer for sale or solicitation of any offer to buy or subscribe for any
securities nor shall it or any part of it form the basis of or be relied on in connection with, or act as any inducement to enter into,
any contract or commitment whatsoever.

The information contained in this presentation concerning the Company does not purport to be all-inclusive or to contain all the
information that a prospective purchaser or investor may desire to have in evaluating whether or not to make an investment in
the Company. The information is qualified entirely by reference to the Company’s publicly disclosed information.

No representation or warranty, express or implied, is made or given by or on behalf of the Company or any of its the directors,
officers or employees as to the accuracy, completeness or fairness of the information or opinions contained in this presentation
and no responsibility or liability is accepted by any person for such information or opinions. In furnishing this presentation, the
Company does not undertake or agree to any obligation to provide access to any additional information or to update this
presentation or to correct any inaccuracies in, or omissions from, this presentation that may become apparent. The information
and opinions contained in this presentation are provided as at the date of this presentation. The contents of this presentation
are not to be construed as legal, financial or tax advice. Each prospective purchaser or investor should contact his, her or its
own legal adviser, independent financial adviser or tax adviser for legal, financial or tax advice.

FORWARD-LOOKING INFORMATION

This presentation contains “forward-looking information” within the meaning of applicable securities laws. Forward-looking
information may relate to our future outlook and anticipated events or results and may include information regarding our
financial position, business strategy, growth strategy, budgets, operations, financial results, plans and objectives. Particularly,
information regarding our expectations of future results of operations, performance, business prospects or opportunities
including the planned further expansion into the carbon credit market, and the anticipated benefits therefrom is forward-looking
information. In some cases, forward-looking information can be identified by the use of forward-looking terminology such as
“plans”, “targets”, “expects”, “budget”, “estimates”, “outlook”, “forecasts”, “strategy”, “anticipates”, “believes”, “path forward”, or
variations of such words and phrases or state that certain actions, events or results “may”, “could”, “would”, “might”, “will”, “will
be taken”, “occur” or “be achieved”. In addition, any statements that refer to expectations, intentions, projections or other
characterizations of future events or circumstances contain forward-looking information. Further, expectations regarding our
medium-term targets are considered forward-looking information. Statements containing forward-looking information are not
historical facts but instead represent management’s expectations, estimates and projections regarding future events or
circumstances. See the section titled “Outlook” in our management discussion and analysis filed November 11, 2021 for
additional information concerning our strategies, assumptions and market outlook related to certain of these assessments.

The forward-looking information contained in this presentation is based on management’s opinions, estimates and assumptions
in light of its experience and perception of historical trends, current conditions and expected future developments, as well as

other factors we believe to be appropriate and reasonable in the circumstances. Despite a careful process to prepare and
review the forward-looking information, there can be no assurance that the underlying opinions, estimates and assumptions will
prove to be correct. Certain assumptions in respect of our ability to expand our network of partnerships in existing and new
geographies and verticals and our ability to expand our customer base domestically and internationally; the viability and
continuity of our existing commercial partnerships; our ability to build market share; our ability to develop and market additional
product, including the aggregation and sale of carbon offsets, and to increase sales from our existing customers through sales
of our more premium products; our ability to attract and retain key management and personnel; our anticipated growth
prospects; the state of the agricultural industry and global economy; the expected impact and adoption of digital tools by
farmers; continued confidence in our products and services; future foreign exchange and interest rates; the impact of
competition; changes to trends in the agricultural industry, including verticals in the broader agricultural ecosystem or to global
economic factors; changes to laws, rules, regulations and global standards; and our ability to pursue strategic acquisitions are
material factors in preparing the forward-looking information and management’s expectations contained in this presentation.

The forward-looking information contained in this presentation represents management’s expectations as of the date of this
presentation and is subject to change after such date. However, we disclaim any intention or obligation or undertaking to update
or revise any forward-looking information whether as a result of new information, future events or otherwise, except as required
under applicable securities laws in Canada.

Forward-looking information is necessarily based on a number of opinions, estimates and assumptions that management
considered appropriate and reasonable as of the date such statements are made and is subject to known and unknown risks,
uncertainties and other factors that may cause the actual results, level of activity, performance or achievements to be materially
different from those expressed or implied by such forward-looking information, including the factors discussed under “Forward-
Looking Information” and “Risk Factors” in our most recent annual information form and under “Risk and Uncertainties” in our
most recent MD&A. We caution that the list of risk factors and uncertainties is not exhaustive and other factors could also
adversely affect our results. Readers are urged to consider the risks, uncertainties and assumptions associated with these
statements carefully in evaluating the forward-looking information and are cautioned not to place undue reliance on such
information.

The forward-looking information contained in this presentation is expressly qualified by this cautionary statement.

NON-IFRS FINANCIAL MEASURES AND KEY PERFORMANCE INDICATORS

This presentation makes reference to certain non-IFRS measures and key performance indicators (“KPIs”). These measures
are not recognized measures under IFRS and do not have a standardized meaning prescribed by IFRS and are therefore
unlikely to be comparable to similar measures presented by other companies. Rather, these measures are provided as
additional information to complement those IFRS measures by providing further understanding of our results of operations from
management’s perspective. Accordingly, these measures should not be considered in isolation nor as a substitute for analysis
of our financial information reported under IFRS. We make reference to the following non-IFRS measures: “EBITDA” and “Free
Cash Flow”. This presentation also makes reference to “Annual Recurring Revenue” or “ARR” and “Subscribed Acres”, which
are operating metrics used in our industry. For further details on these non-IFRS measures and KPIs including relevant
definitions and certain reconciliations of the non-IFRS measures to their most directly comparable measures calculated in
accordance with IFRS, see our management discussion and analysis filed November 11, 2021.



Business Highlights
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• Strong High Quality New Digital Agronomy Acre sales
• 4.3 million new Subscribed Acres for YTD Q3’21

• 1.0 million Digital Agronomy acres added in Q3
• 67% of new acres are in North America under the Progressive Grower Program (“PGP”)

• 2.2 million new Subscribed Acres in October 2021, including 800,000 Smart Claim acres
• Approximately 85% of fiscal 2021 goal of 7.5 to 8.0 million new acres achieved
• Product mix shifting to higher revenue generating acres
• Discontinued 3.6 million low value, non-platform acres to align with strategic focus

• Channel Network
• Strong pipeline from new channel partners moving into Q4’21 and 2022
• 42 new channel partners at end of Q3

• Combined acre footprint over 12 million acres
• CommoditAg acquisition gives access to robust retail network in the U.S.

• Footprint of prior owners over 70 million acres
• 14.5 million acre target to December 2023
• Former owners to provide sales leads on 6.5 million acres in 2022



Business Highlights (cont’d)
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• 2020 Elite Grower Program
• 50% converted to date, with target to get to 60% conversion rate over next 45 days
• Over 60% of converted acres signed up for higher revenue generating fertility solutions
• Deferral decision had positive long term results with strong upsells achieved
• Lessons learned: pre-qualification of customers and reorganization of sales and customer service 

responsibilities will improve future conversions

• Smart Carbon
• Launched in June to growers 
• Exceeded fiscal 2021 goal of 2.5 million acres with 2.7 million acres contracted to date…and 

growing
• Revenue streams

• Aggregation fees when carbon offsets sold
• Promotes acre conversions, new acres and upsells to fertility products

• US market next phase
• Strong value proposition for growers and Farmers Edge



Business Highlights (cont’d)
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• Insurance & Financial Services
• Pilots in Brazil for yield product and with lending institutions
• Expanded Smart claim acres in Q4 by 800,000 acres
• Working closely with Fairfax Financial Holdings
• Foundation built for introducing new insurance products in 2022

• CommoditAg Acquisition
• Seasonal revenues; primarily Q1/Q2
• Forecast US$12 million in 2022 of e-commerce platform sales
• Integration plan and acre leads underway



+6.5M
New Acres Added 
to Oct 31
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+2.7M 
Smart Carbon acres 
Under Contract

+21%
YTD EBITDA Loss 
Improvement 1

Financial Highlights
Subscribed Acres & ARR
 New Subscribed acres at 87% of year-end target
 ARR growth of 21% from Dec’20
 Recurring revenue retention of 91% on paid subscriptions reflecting 

upsells

Revenue
 Q3 is 11% higher than Q2 revenues
 Lower than prior year due to lower subsidies & unusual timing of fertility 

services in 2020
 Higher fertility revenue from new upsells to create growth in Q4’21 and 

Q1’22
 Negatively impacted YTD by strengthening Canadian dollar

EBITDA Loss & FCF
 Costs in line and well controlled
 EBITDA and FCF for quarter impacted by lower revenues 
 Q3’21 FCF had lower government grants (2020 included one-time grants for 

COVID-19)
 Lower spending on capital contributed to improvements in FCF
 EBITDA & FCF to improve significantly in Q4’21 with higher fertility revenues 

and in 2022 and beyond

$64.7M 
ARR as at
Sept 30, 2021

+22%
YTD Free Cash 
Flow Improvement 1

1) Including a one-time settlement gain from the successful negotiation of new satellite imagery contract in Q2 2021 and including impact of prior year channel partner arrangements.



KEY METRICS 7

SUBSCRIBED ACRES (M)REVENUE (C$M) (1)ARR (C$M)

(1) Reflects revenue adjusted for subsidies and commercial contract revenues related to commercial partner agreements



REVENUE GROWTH & PATH FORWARD 
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• Strong pipeline of acres to support new acre growth in 2022

• Plan in place to improve conversions on PGP acres and upsell to fertility products

• Carbon offset and financial services revenue to expand

• Improved EBITDA & FCF in 2022 and beyond 

• Breakeven EBITDA and FCF over medium term 

• Sufficient cash resources until cash flow positive

Revenue 
Growth
Strong with Digital 
Agronomy & new streams

Free Cash 
Flow
Breakeven

Wise 
Spending

Medium 
Term Plan

Subscribed 
Acres
Exceed 2021 New acres


